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Abstract: The paper briefly describes the results of the study of the 

effectiveness of the commercialization of innovative startups at the 
university. The research methods were content analysis of scientific 
publications on the research problem in the Russian scientific electronic 
library eLibrary.Ru, as well as benchmarking of the successful experience 
of creating and operating startups in leading Russian and foreign 
universities. The necessity of market support of startups with the help of 
marketing tools is substantiated. 
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