
УНИВЕРСИТЕТ им. В.И. ВЕРНАДСКОГО. №2(56). 2015.  77 

Assessment of Mobile Subscribers’  
Loyalty Using Methods of Fuzzy Modeling 
 
A. O. Makurina 
 
Financial University under the Government of the Russian Federation, 
Moscow 

 
Keywords: activities to increase loyalty; assessment of loyalty; fuzzy 

model; loyalty; mobile operator. 
 
Abstract: The author offers steps in applying the method of customer 

loyalty assessment at MTS Company through the use of NPS (Net Promoter 
Score) indicator to improve the efficiency of in-house management. 
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