The Role of Public Relations in the Development of
Higher Educational Institution Strategy

M.L. Alemasova, D.V. Galkin
Michurinsk State Agricultural University

Key words and phrases: vision and mission of educational in-
stitution; corporate philosophy; public relations; strategy; education-
al institution; PR campaign.

Abstract: PR strategy in the system of higher educational insti-
tutions, i.e. mission, vision and corporate philosophy of university is
studied.

Mission is determined as positioning of educational institution
among its competitors, vision — as its prospects, corporate philoso-
phy — as combination of values uniting the institution around mis-
sion and vision.




